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Analysis on the Value of Global Dissemination for Chinese Tea from the Perspective of
the Community of Shared Future for Mankind
Song Shilei, Li Kexing

Abstract: Based on the case study of global spread of tea, from the perspective of the community with a shared future for
mankind and through a large number of historical facts, this paper analyzes the values and roles of Chinese tea in the
international communication. After more than one thousand years of communication, Chinese tea has led to the formation of a
unified global market, brought health and a pleasant ecological environment to people around the world, and enriched the social
life and cultural patterns of all the people. The globalization of tea culture is increasingly showing a community pattern of each
having something of the other. In this process, China is committed to joint contribution, shared benefits, win—win cooperation and
mutual learning, which is a vivid practice and typical example of the community with a shared future for mankind.
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